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Some good can come from the August doldrums

g Typically, August is the month of escapism in

! this country, when many Americans take some

. much-needed time off from their busy schedules.
But many hard-working

_ families will not be so care-
free this month, given the
struggling state of the U.S.
economy.

Since President Bush
took office, more than 3.2
million private sector jobs
have been lost. Last month,
the unemployment rate hit a
nihe-year high, and there are
approximately 9.1 million
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‘ 1 Americans out of work. The

economy showed a slight

gain in the second quarter, but as one expert put it,

overall economic recovery has been “molasses-like.”
" This month, President Bush will meet with
} advisers at his Crawford ranch to discuss the
. overall economic situation facing our nation.

_There is irony in this. Right in Bush’s own back-

{yard, McLennan County, which includes Waco
. and Crawford, the number of people unable to
" find work jumped from 4,000 in June 2000 to

¥ 6,000 in June 2003.

Yet the Bush crew will talk tax cuts, interest

rates, and monetary policy, disconnected from
. the reality facing millions of American workers

and small business owners. In fact, what they
really should be discussing at this summit is why
their policies haven’t done more to help the
nation’s economic driver — small businesses.

As the lifeblood of the American economy,
small business is the one sector that can help get
us back on track. Small businesses create 75 per-

., cent of all new jobs, make up 99 percent of all

employers and are responsible for half of our GDP.

President Bush and members of his administra-
tion certainly recognize the power of small busi-
ness. Recently, Bush’s economic team — Secretary
of the Treasury John Snow, Secretary of Commerce
Donald Evans and Secretary of Labor Elaine Chao
— visited parts of the Midwest to talk about the
economy and tout the tax cut. If they had been lis-
tening, they would have learned that the tax incen-
tives are providing little benefit to small business
owners and working families in middle America.

Even the president — from the campaign trail
to the White House — has sympathized with
small business owners, relating to them by saying
he used to be one. In March 2002, President Bush
showed his dedication to small businesses by
unveiling an agenda aimed at helping them in an
effort to jumpstart the economy.

But in the year and a half since President Bush
released his agenda, the progress made is more
about rhetoric than real action. The president’s tax
cut — the centerpiece of his administration’s eco-
nomic strategy — is a perfect example of the
empty promises made to small business. The fact is
that the tax relief targeted to small businesses made
up less than 3 percent of the final $350 billion
package and the two specific provisions aimed to
help them the most will expire in 2004 and 2005.

In addition, the other items on the agenda —
from health care to federal contracting — are far
from being checked off. The president talked
about breaking up large contracts so that small
businesses can win them, but has taken no steps
to make this happen. Health care remains the top
concern for small businesses in this country, yet
no legislative remedy has been passed mto law to
help them afford coverage.

We all know that when the president’s party

sets out to get something done, it happens. Histo-
ry has proven this. In 1994, former Speaker of the
House Newt Gingrich introduced his Contract
with America, setting the new legislative priori-
ties for the Republican-controlled Congress. In
the first 100 days of the new Congress, as prom-
ised, all provisions of the contract were brought
to a vote on the House floor.

If small businesses were really the priority of
this administration, the five items on the presi-
dent’s small business agenda would be completed
by now. After all, it’s been 500 days since the
agenda was unveiled. And as Republicans have
shown in their Contract with America, even
without control of the White House, they have
done a lot more in a lot less time.

It is about time President Bush lived up to the
promises he made to the small business commu-
nity. It is about time that small businesses, which
give much more than they take, are treated fairly.
It is about time the Bush administration is held
accountable for failing to complete a single item
on an agenda that now seems more like window
dressing than a vehicle for change.

So when President Bush meets in Crawford
this month, he needs to face the American people
and explain why his vision for the economy lacks
any commitment to small business.

If the president and his economic advisers fail
to replace the talk with initiative, the long hot
summer will give way to a cold, hard winter
marked by rising unemployment, continued slow
economic growth and no real rebound. And then
the millions of Americans trying to get away in
August will realize there is no break or relief
coming their way anytime soon.

B REP. NYDIA M. VELAZQUEZ, D-N.Y, IS THE RANKING MEMBER OF THE HOUSE
SMALL BUSINESS COMMITTEE.
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